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Holistic 
Growth

ENTIRE TEXTILE VALUE CHAIN



The textile sector is the second largest source 
of employment in India a�er agriculture and 
Gujarat stands at the hea� of this growth. The 
state of Gujarat has long been a cornerstone 
of India’s industrial and manufacturing 
strength, with textiles forming one of its most 
dynamic and historically rooted sectors. 
Known as the “Textile State of India” and the 
“Denim Capital of India”, Gujarat has built a 
robust ecosystem that spans the entire value 
chain - from co�on cultivation and fibre 
production to fabric processing, garment 
manufacturing and technical textiles.

With abundant raw material availability, 
strong infrastructure and strategic access to 
po�s, the state enables seamless domestic 
distribution and global expo�s. Gujarat 
contributes significantly to India’s textile 
output and expo�s, suppo�ed by leading 
textile hubs such as Surat and Ahmedabad, 
which are internationally recognized for 
synthetic  fabr ics ,  denim and text i le 
processing.
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This policy o�ers:

  Capital Subsidy: 
10% to 35% based on operation type.

  Interest Subsidy: 
5% to 7% per annum for 5-8 years.

  Power Subsidy: `1 per unit for 5 years.

  Labor Suppo�: 
Payroll assistance of `2,000-75,000 per 
worker/month.

  Focus Areas: 
Encourages technical textiles, garmenting  
and sustainability.

Key Textile Policy Trends
and Initiatives

With a strong focus on technical textiles, 
sustainable manufacturing and global 
market integration, Gujarat is positioning 
itself as a future-ready textile hub, driving 
economic growth while creating large-scale 
employment oppo�unities and empowering 
communities across the state.

  PM MITRA Parks: 
Development of 7 mega parks for 
integrated, world-class infrastructure.

  Production Linked Incentive (PLI) Scheme: 
Targeted at MMF fabric, apparel, and 
technical textiles to enhance 
competitiveness.

  National Technical Textiles Mission: 
Focuses on research, innovation, and 
market development.

  SAMARTH Scheme: 
A skill-building program with placement 
orientation.

National Schemes (2025-26 Focus)

  Gujarat Textile Policy 2024 is aimed at
making the state a technical textile hub



FARM TO
FASHION 2027
The Complete
Textile Value Chain
Under One Roof

Farm to Fashion is a premier pla�orm that 
brings together the entire textile ecosystem, 
from raw materials to finished fashion, 
o�ering unmatched oppo�unities for 
b u s i n e s s  g row t h ,  co l l a b o rat i o n  a n d 
innovation.

INSPIRED BY INDIA’S 5F VISION
Farm to Fashion is built around the national vision of

Farm Fiber Factory Fashion Foreign Markets 

The exhibition highlights India’s ability to o�er a fully integrated textile value chain within one ecosystem, 
strengthening industry connections and accelerating growth across every stage of production and trade.

• Grand Multi-Sector Textile Exhibition

• Theme-based Industry Pavilions

• B2B and B2G Meetings

• Vendor Development Programs

• Buyer-Seller Meets

• Live Fashion Showcase

EVENT HIGHLIGHTS

• Government Textile Policies and Initiatives

• PM MITRA Park, Navsari

• Technical Textiles

• Sustainable Manufacturing

• Fashion Innovation

KEY FOCUS SECTORS

Special Focus on:
Sustainable Textiles on Fashion

PROJECTIONS FOR
THE UPCOMING EDITION

SPECIAL SPOTLIGHT 

• MSMEs

• Sta�ups

• Women Entrepreneurs

Farm To Fashion 2027 Aims To Welcome

FROM FIELDFROM FIELD
TO FINISHEDTO FINISHED
FASHIONFASHION

200 +200 +200 + Exhibitors

20,000 + 20,000 + 20,000 + Trade Visitors

`2,000`2,000`2,000 Crores

estimated business turnover



A PLATFORM
THAT DRIVES GROWTH

• Discover New Business Oppo�unities

• Connect with verified suppliers, buyers 
and pa�ners across the textile value chain

• Explore the Latest Trends

• See innovations in fabrics, fashion, 
machinery and sustainable production

• Build Strategic Relationships

• Network with industry leaders, 
manufacturers and investors

• Gain Market Insights

• A�end seminars, technical sessions and 
expe� discussions

WHY ATTEND FARM TO FASHION

• Textile Manufacturers

• Fabric Producers

• Garment Expo�ers and Brands

• Machinery Manufacturers

• Processing Houses

• Technology Providers

• Accessory Suppliers

• Sta�ups in Textile Innovation

WHO SHOULD EXHIBIT

• Business Decision Makers

• Textile Mill Owners

• Factory Heads and Production Managers

• Procurement Leaders

• Buyers & Sourcing Professionals

• Domestic and International Buyers

• Retail Chains and Wholesalers

• Buying Houses and Sourcing Agents

• Fashion & Design Community

• Fashion Designers

• Product Developers

• Merchandisers

• Industry Stakeholders

• Expo�ers and Traders

• Technology Consultants

• Financial Institutions

• Government and Industry Bodies

VISITOR PROFILE

ELECTRICITY 
(EXTRA FACILITIES)

Before exhibition (single phase)

During exhibition

INR 4,000 per HP

INR 4,000 per HP

COST

Taxes extra as applicable on all rates mentioned

COST

3 CFM/100 psi

6 CFM/100 psi

10 CFM/100 psi

INR 15,000 per connection

INR 20,000 per connection

INR 25,000 per connection

Premium Position Charges:

2 sides open 15% extra
3 sides open 25% extra
4 sides open 30% extra

Standard Booth   Bare Space
(per sq. mtr )   (per sq. mtr)

` 10,500/-` 11,500/-

` 8000/-
Early Bird Offer 
(till 30 May 2026) `9000/-

After 31st May 2026

SHELL SCHEME FACILITIES (per 9 sq.m.):

Pre-fabricated stall with exhibitor’s name on fascia, one table, two chairs, three spotlights, one 5A plug point, 
three exhibitor badges, 250 invitation cards, one dustbin and carpet flooring.

Participants opting for BARE SPACE will not avail of the Shell Scheme Facilities mentioned above except 250 
invitation cards and exhibitor badges commensurate to their area booked. They will be responsible for the 
design, construction and furnishing of their stall and will be charged extra for electricity.

PARTICIPATION COST

(EXTRA FACILITIES)
COMPRESSOR



STRONG FOUNDATION
BIGGER FUTURE
Success of the 2025 Edition

122
EXHIBITORS 

8,000+
VISITORS 

` 1,200 Crores
ESTIMATED BUSINESS GENERATED

With strong industry pa�icipation, large scale visitor engagement and suppo� from key trade bodies and 
government institutions, Farm to Fashion continues to be a catalyst for business expansion and sector advancement.

JOIN THE MOVEMENT SHAPING
THE FUTURE OF TEXTILES
Be pa� of a powe�ul pla�orm that connects tradition with 
technology, sustainability with scalability, and innovation 
with oppo�unity.

Farm to Fashion 2026
Where India’s Textile Industry
Moves Forward Together



K and D Communication Limited (KDCL) is India’s largest trade fair and investment summit organizer, with over three decades of 
experience and more than 100+ international B2B exhibitions to its credit. Its po�olio of acclaimed B2B trade show brands includes 
ENGIMACH, India Machine Tools Show, Rajkot Machine Tools Show, Pune Machine Tools Show and ITMACH INDIA.

Renowned for turnkey event management, KDCL has pa�nered with the Government of India, several state governments, leading 
trade associations, and global organizers. It was the first Indian organizer to develop an exhibition venue in PPP model with the 
government of Gujarat – the Helipad Exhibition Centre, Gandhinagar, one of India’s premier exhibition hubs.

Dedicated to leveraging trade show pla�orms for economic growth, KDCL continues to serve as a trusted catalyst for industrial 
development, connecting businesses, markets and oppo�unities worldwide.

The epitome of excellence

K AND D COMMUNICATION LTD.
nd206, 2  Floor, Harmony Icon, Nr Baghban Party Plot Thaltej-Hebatpur road, Thaltej, 

Ahmedabad-380059, Gujarat, INDIA  •  +91 990-904 1613/18  I  info@kdclglobal.com 
www.kdclglobal.com

Gujarat Chamber of Commerce & Industry GCCI was founded in 1949 with an aim to advocate, counsel, assist and represent business 
community of Gujarat. The founders of GCCI, Shri Amrital Hargovinddas and Shri Kasturbhai Lalbhai were noted industrialists of the 
Textile Sector. We take pride in being the apex body of trade and industry in Gujarat for nearly seven decades now. Through an 
extensive network of 4,000 direct members, 200 leading regional trade bodies and 2,00,000 indirect members, GCCI endeavours to 
strengthen businesses and help them compete in today's global market-place. GCCI constantly endeavours to render e�ective 
services to its members through its expe� commi�ees which devote their a�ention and co-ordinate activities in their areas of 
expe�ise. GCCI also extends its expe�ise, experience and feedback at numerous pla�orms, commi�ees, councils, commissions and 
other bodies to facilitate business processes.


